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AI CHANGING DELIVERY MODELS

Manufacturing,
realty demand
high: Salesforce

URVI MALVANIA
Mumbai, April 16

MANUFACTURING AND REAL
estatehave emerged as fast-gro-
wing verticals for Salesforce in
India, besides sectors like retail,
consumer goods and financial
services, Arun Parameswaran,
executive vice-president and
MD, sales, South Asia, said.

The customer relationship
management (CRM) solutions
providerisalso seeing delivery
models evolve as it deploys
artificial intelligence (AI)-led
solutions for its clients.

“We are seeing no sectoral
laggards. Even in a vertical like
manufacturing, traditionally
seen as brickand mortar,we are
seeing customers wanting to
digitise, automate and trans-
form,” Parameswaran said.

Demand drivers among
manufacturing clients include
loyalty building and distributor
management. This comprises
upgrading distributor manage-
ment systems and solutions to
build loyalty among distribu-
tors,and wherever possible the
end consumer, to effectively
playinacompetitive market,he
said. Demand in realty is driven

ARUN
PARAMESWARAN

EXECUTIVE V-P
& MD, SALES,
SALESFORCE

We are seeing no
sectoral laggards.
Even in manufactu-
ring, customers want
to digitise, automate
and transform

bywantingtoaggressivelymar-
ket and personalise marketing
fortheend consumer,headded.
The firm is now leveraging
agentic Al to bolster its suite of
CRM solutions. It has launched
the Agentforce platform,which
allows userstobuild, customise,
and deploy autonomous Al
agents to perform specifictasks.
The emergence of Al within
itssuite of solutionsisalsolead-
ing to fundamental changes in
the delivery models.“Al is going
to drive a complete change to a
consumption model because
there’s no human involved in
theloop,” Parameswaran said.

Panasonic eyes 10% of
ACmarketin 3 years

RAGHAY AGGARWAL
New Delhi, April 16

PANASONIC LIFE SOLU-
TIONS India is aiming to

liances, led by ACs. Consumer
appliances make up to 30-35%
of the firm’s revenue.

Sharma said in FY25, the
company witnessed an all-time

increaseitssharein high growth of 47%

the country’s air- Consumer in its residential AC

conditioner market : business. This year

: appliances ’

to 10% in the next PP he expects the
make up to

three years from

demand for ACs to

7.5% ~ currently, 30-35%ofthe  cetyaround 25%.

chairman Manish firm's revenue

Sharma said
on Wednesday.

Speaking to FE at the com-
pany’s Jhajjar facility, Sharma
said Panasonic is seeing a good
demand for its consumer app-

Around half of
the revenue comes
from the electrical
equipment business, which
includes products under the
brand name Anchor, which
Panasonicacquired in 2007.

Google blocks 5.1 bn 'bad' ads in 2024

GEETIKA SRIVASTAVA
New Delhi, April 16

TECH GIANT GOOGLE on
Wednesday said it had blocked
morethan 5.1 billion“bad”(pol-
icy-violating)adsin 2024, using
advanced Al capabilities,includ-
inglarge language models such

as Gemini. The company also
restricted over 9.1 billion ads to
strengthenitsenforcementand
protection efforts.

The findings were pub-
lished in its 2024 Ads Safety
Report, which outlines
Google’s work to prevent the
malicioususe of itsadvertising

platforms. In 2023, Google
blocked over 5.5 billionbad ads
and restricted 6.9 billion ads.
“Advanced Al has enabled
significant progress in our abil-
ity to combat bad ads and bad
actors across the ecosystem,’
said Alex Rodriguez, general
manager,ads safety.

Whilst care is taken prior to
acceptance of advertising
copy, itis not possible to verify
its contents. The Indian
Express (P) Limited cannot
be held responsible for such
contents, nor for any loss or
damageincurredasaresultof
transactions with companies,
associations or individuals
advertising inits newspapers
or Publications. We therefore
recommend that readers
make necessary inquiries
before sending any monies
or entering into any
agreements with advertisers
or otherwise acting on an
advertisement in any
manner whatsoever.
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